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撰寫說明
Writing Instructions
1. 營運計劃書應包括摘要、目錄、計劃書內容及附件。
The business proposal shall include a summary, table of contents, proposal content, and attachments.
2. 內容應足夠表達所營事業全貌，並輔以圖表說明並引用公正數據佐證，參考資料請註明出處。
The content shall adequately represent the overall picture of the business, supplemented by charts and graphs and supported by fair data. Please cite the sources of any references.
3. 根據計劃書之使用目的增加撰寫項目，如增資用途。
Add items to the proposal based on its intended use, such as the purpose of capital increase.
4. 請以電腦打字完成並適當美編。
Please prepare the proposal on a computer and format it appropriately.
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